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40VISUALS

Leaders in Point-of-Decision Signage




Working with over 250 luxury brands and
thousands of jewelers worldwide



THE IMPORTANCE OF GREAT SIGNAGE

NEARLY & IN (/76%) CONSUMERS
A STORE

ALMOST 7 IN (68%) CONSUMERS
A PRODUCT OR SERVICE

OUT OF 4 CONSUMERS HAVE
ABOUT A STORE

OUT OF 3 OF CONSUMERS BELIEVE THAT A STORE’'S
OF ITS PRODUCTS OR SERVICES

(MISSPELLING, POORLY-MADE)
52% OF CONSUMERS FROM ENTERING A STORE

SOURCE: PRINTING IMPRESSIONS



“"Over 95% of consumers
buy something else than
what they came into a
luxury store to buy”

Pam Danziger


http://www.google.com/url?sa=i&rct=j&q=&esrc=s&frm=1&source=images&cd=&cad=rja&uact=8&ved=0CAcQjRw&url=http://www.whypeoplebuy.com/cms/Home_Page/Pams_Books/Latest_Book.php&ei=FbotVfaRNdDvggTw04HgAg&bvm=bv.90790515,d.eXY&psig=AFQjCNHy837M-dIQ5LBrYAyzBI0i39khnA&ust=1429146509682686

The g Different Strateqgy Types
of Signage



Always start with an Objective in mind
for effective Signage




INFORMATIONAL STRATEGY
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“Give me the lowdown”




STARBUCKS
LOCATIONS

DIRECTIONAL STRATEGY









“Let me see that”
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Most signage in Jewelry stores is Motivational Signage
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Signage Strategy

&
AIways start with-Signage Objective” in mind

easier to make thém effective

" 'Remen !.ond rule S

#'
Thmk l'72e a billboard = .
Budget for frequent change-outs'of visuals z

to show fresh looks to staff and customers
Use funding from vendors wiere possible




N NATVONAL BESTSELLER

WY HEBUY

"Putting the wrong sign
in the wrong place
is about as effective as
putting it in your
garage”

Paco Underhill


http://www.google.com/url?sa=i&rct=j&q=&esrc=s&frm=1&source=images&cd=&cad=rja&uact=8&ved=0CAcQjRw&url=http://www.amazon.com/Why-We-Buy-Shopping-Updated-Internet/dp/1416595244&ei=gdItVYGyOMq5ggS-7YCICg&bvm=bv.90790515,d.eXY&psig=AFQjCNGH6kKecI8EkBaRYFGssGhWX9P0XA&ust=1429152755859733

Signage
Messaging Zonesin a
Jewelry Store
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second surface

L‘j//?llk ./“., ~7"'

BN




|I.

!
i\
: s
11 -~
H -
3 -
5

Window

behind the glass



#DontCrackUnderPressure




ide the store

Outs
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Hanging
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Sighage Message Zone

Make sbre printed signage Is high resolution

Your customers live i m an
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This w:ll cut down on msta‘ﬂatlon costs and will
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Position signage near merchandise whenever possible

It can
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Printed Signage
Excites

Digital Signage
Should Help Tell Your Story



But Hidden Costs of Digital Signage Have Been a Barrier to Adoption
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Things To Consider For Installation & Deployment

Powerful hard drive on media player will
increase performance




Large Format: Go Big or Go Home

» Displays of 85-inches and above
are now entering the mainstream

» UHD adoption beginning to
expand

4K
UHD!

UHD screens will be the new standard



3 illustrations of what not to do with digital signage
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http://www.google.com/url?sa=i&rct=j&q=&esrc=s&frm=1&source=images&cd=&cad=rja&uact=8&ved=0CAcQjRw&url=http://www.synsenteret.no/optometrist-in-stavanger/eyewear-brands-stavanger/michael-kors-glasses-stavanger/&ei=SAgvVcnlOcSRsAW98oHQAg&bvm=bv.91071109,d.b2w&psig=AFQjCNEwlCzjcG0ceWaz3osk9n8lnL6xWw&ust=1429232066040931
https://www.youtube.com/watch?v=bGztvLZKIYg



https://www.youtube.com/watch?v=Vfl48ZdV-8M
http://www.google.com/url?sa=i&rct=j&q=&esrc=s&frm=1&source=images&cd=&cad=rja&uact=8&ved=0CAcQjRw&url=http://www.vegastripping.com/news/blog/2283/exclusive-arias-logo-partially/&ei=BwwvVfeIJYTJsAWxxoGQAw&bvm=bv.91071109,d.cWc&psig=AFQjCNFMQ1vSN3bAvz0eOd8Is-N0Uw0f7Q&ust=1429233015865889

Poor quality and "what the
heck are you trying to tell me”



https://www.youtube.com/watch?v=ju-ZXjG8jzI
http://www.google.com/url?sa=i&rct=j&q=&esrc=s&frm=1&source=images&cd=&cad=rja&uact=8&ved=0CAcQjRw&url=http://www.logoreviews.org/gucci-logo/&ei=-A8vVeOvD4XSsAXSr4HICg&bvm=bv.91071109,d.cWc&psig=AFQjCNEUDmvLefVwxCRxh29P3YDfohGt1A&ust=1429234031849551

3 examples of great digital signage
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FKMCCYS

» Grabs your attention

» UHD adoption
4K

UHD

» Augments the environment



https://www.youtube.com/watch?v=HNmVfwKf-oY

» Succinctly tells the product
story


https://www.youtube.com/watch?v=5bspCrxMs80
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» Avoids the noise

» UHD adoption
4K

UHD

» Very inviting



https://www.youtube.com/watch?v=mTJfQF2NPMk

Digital Signage

Make sure digital screenis Ultra HD
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Avoid the noise *

Get the message across quickly and succinctly
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Window signage Layering







How to master signage used at
: the point of decision
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How to master signage used at
A the point of decision
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How to master signage used at
the point of decision
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How to master signage used at
% the point of decision
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